
9 – 12 June 2027 
China Import and Export Fair 
Complex Guangzhou, China 

Application Form 

P.1 of P.7 

   

 

 

Please complete in block letters, sign and return original to: 

Guangzhou Guangya Messe Frankfurt Co., Ltd. 
 

Overseas Contact 
Ms Scarlet Mak (Assistant Group Manager, Trade Fairs) 
Tel: +852 2802 7728 Email: light@china.messefrankfurt.com 

 

 

A. Details of the applicant (see clause 9 on Specific Terms and Conditions of Participation on page 8) 

  

 

  

 

  

 
 

 

 

 
 

 
 

 

B. Billing details and invoice details (to be completed only if different from part A of the above): 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  

C. Which countries/regions are the target export markets for your company's products, and which countries/regions  
  have currently obtained market access certification? (Multiple selections) 

 

 

  

Company name (English):  

Company name (Chinese):  

Address (English):   

City:  ZIP/Postal code:  Country:  

Address (Chinese):    

Contact Person Name:  Position:  

Telephone:      /     / Mobile:      /     / 

 Country code    City code    Telephone number  Country code    City code    Telephone number 

Email:  Website:  

    

Company name (English):  

Company name (Chinese):  

Address (English):   

Address (Chinese):    

Telephone:      /     / Fax:      /     / 

 Country code    City code    Telephone number  Country code    City code    Fax number 

Name of Bank account:  

Bank account:  Taxpayer Identification Number:  

    

 Australia/New Zealand Market  North American Market 

 European Market  South American Market    

 Japan and South Korea Market  Middle East Market 

 Domestic Chinese Market  ASEAN Market 

 Market in Other Countries and Regions:    

Part 1: Company details 

For office use: 

Booth type:  Booth no.: Booth size:  sqm 
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Please select the principal exhibit that you will display during the show and their corresponding target customers: 

 
D. Indoor Lighting / Outdoor Lighting (Luminaires / Light Sources / Lighting Solutions) 

 

D1.  Exhibit Profile (please select the principal exhibit that you will display) 
 
 
 

 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 

 

D2.  Could you please advise Which target customers your company has identified for the above products? 

 
 
 
 
 
 
 
 
 
 
 
 

 

D1.1 Indoor, Architectural, Commercial & Life Safety Luminaires 

 Recessed Luminaires: Recessed Downlights; Recessed Spotlights; Recessed Panels; Troffers; Recessed Linear & Wall Washers 

 Track & Magnetic Lighting Systems: Standard Track Systems & Track Heads; Magnetic Track Systems & Modules; Recessed & 
Concealed Track Systems; Track Feeds, Connectors & Rails 

 Surface-Mounted & Ceiling Luminaires: Surface-Mounted Downlights & Spotlights; Residential Ceiling Luminaires with Smart 
Dimming; Surface Troffers & Office Flat Panels; Ceiling Fan Lights 

 Suspended & Pendant Luminaires: Suspended Architectural Linear Lights; Dining & Hospitality Pendants; Industrial & High-Ceiling 
Pendants; Acoustic Suspended Luminaires 

 Wall, Accent, Cabinet & Linear Strip Lights: Indoor Sconces & Bedside Reading Lights; Cabinet, Wardrobe & Display Shelf Lights; 
LED Flexible Strips; COB & Silicone Neon Flex Strips; Step, Plinth & Skirting Lights 

 Portable, Task & Night Lights: Eye-care Task Lamps & Desk Lights; Screenbar & Monitor Light Bars; Floor Lamps & Ambient 
Uplights; Rechargeable Portable, Camping & Sensor Night Lights 

 Decorative & Custom Architectural Lighting: Crystal Chandeliers & Grand Lobby Luminaires; Artistic & Sculptural Light Installations; 
Custom Hospitality & Contract Lighting 

 Emergency Lighting & Life Safety Systems: Emergency Exit & Direction Signs; Self-Contained Emergency Twin-Spots & Lights; 
Emergency Inverters & Battery Backup Packs 

D1.2 Professional, Outdoor, Industrial & Transportation Systems 

 Human-Centric, Healthcare & Educational Lighting: Circadian Rhythm & Human-Centric Lighting; Classroom & Blackboard Eye-
Care Lighting; Surgical, Medical Examination & Hospital Ward Lights; Cleanroom & Sterile Area Luminaires 

 Outdoor Landscape, Architectural & Cultural-Tourism Lighting: Architectural Floodlights & Wall Washers; Garden, Lawn & Bollard 
Lights; Inground, Submersible & Fountain Lights; Cultural-Tourism Nightscape Lighting: Pixel Lights, 3D Mapping & Projection Systems 

 Street, Municipal, Tunnel & Solar Lighting: LED Street Lights & Multi-functional Smart Poles; Tunnel & Underpass Luminaires; 
Integrated Solar Street Lights & Off-Grid Systems; High-Mast & Sports Arena High-Power Floodlights 

 Industrial, High-Bay & Explosion-Proof Lighting: UFO & Linear High-Bay / Low-Bay Luminaires; Tri-Proof & Vapor-Tight Fixtures; 
Explosion-Proof Hazardous Location Luminaires 

D2.1 Trade Channel 

 Trade Buyer (Overseas)  Trade Buyer (Domestic) 

D2.1.1 Target Buyer Groups (Multiple Selections) 

 Importer  Domestic Distributors 

 Exporter  Retailer – Hardware Stores, Lighting Retailers 

 Wholesaler / Distributor  Direct Supply to Large Overseas Retail Chains 

 Foreign Trade Company  Top-tier Lighting Brands (Seeking OEM/ODM Manufacturers) 

 Domestic Procurement Office  Others, Please Specify:  

D2.2 Project Channel 

 Project Buyer (Overseas)  Project Buyer (Domestic) 

D2.2.1 Target Project Types and Scenarios (Multiple Selections) 

 Luxury Hotels / High-end Clubs 

 Commercial Spaces for Chain Brands (Apparel Chains, Restaurant Chains, Automotive 4S Dealerships, etc.) 

 Municipal Lighting / Roads and Bridges / Cultural Tourism Night Tours 

 Smart Office Buildings / School Education Lighting / Smart Hospitals 

 Large Sports Venues / Heavy Industry Plants / Hazardous Chemical Explosion-proof Areas / Cold Chain Warehousing 

 Others  
 

 

 
 
 
 
 
 

Part 2: Exhibit details Part 2: Exhibitor Profile 
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E. Components & Technologies 
 

E1.   Exhibit Profile (please select the principal exhibit that you will display) 
 

 

D2.2.2 Which Regions' Engineering Projects Are You Mainly Able to Undertake or Support? (Multiple Selections) 

 Australia / New Zealand Market 

 Middle East Market (Large-scale Infrastructure, Cultural Tourism, and Hotel Projects in Saudi Arabia, the UAE, etc.) 

 Southeast Asian Market (Commercial Real Estate / Hotels in Singapore, Vietnam, Indonesia, etc.) 

 European Market (High-end Commercial / Municipal Lighting in Western Europe, Northern Europe, the UK, etc.) 

 North American Market (Commercial Chain / Office Building Projects in the US and Canada) 

 Hong Kong, Macao, and Taiwan Markets (Hotel Renovations, High-end Clubs, Property Engineering Projects) 

 Mainland China Market (Municipal and Public Infrastructure, Commercial Chains, Education / Healthcare Lighting) 

 Other Emerging Markets (Central Asia, Latin America, etc.) 

 Experience with the implementation of overseas projects (Including Actual Delivery of Overseas Engineering Projects) 

D2.2.3 Engineering Support and Technical Service Capabilities (Multiple Selections) 

 Optical Design: DIALux / Relux Lighting Simulation and Illuminance Calculation Reports Available 

 Non-standard Customization: Supports Non-standard Customization of Structure, Appearance, and Optics (Prototype Lead Time:  

Approximately _____ Days) 

 Data Support: Complete IES Optical Files, LDT Data, and BIM Model Libraries available 

 On-site Support: Technical Engineers Can be Dispatched to the Site for System Commissioning or to Provide Technical Guidance on 

Installation / Construction 

D2.2.4 Target Buyer Groups 

 Lighting Engineering Contractor  Building / Property Management Agency 

 Interior Design Firm / Design Studio  Building Contractor / Engineering Contracting Company 

 Engineering Design and Planning Firm  Electric Power and Electrical Equipment Company 

 Real Estate Developer / Real Estate Management Company  Home Renovation Company 

 System Integrator  Energy Management Contracting (EMC Channel) 

 Design Channels  Others  

D2.3 E-commerce Channel 

 E-commerce Buyer (Overseas)  E-commerce Buyer (Domestic) 

D2.3.1 Target Buyer Groups 

 Major North American / European Platform Sellers (Amazon, eBay, Walmart, Target Online) 

 Home Furnishing Vertical Platform Sellers (Wayfair / Home Depot / ManoMano, etc.) 

 Social and Cross-border E-commerce Platforms (TikTok Shop / TEMU / SHEIN) 

 Regional E-commerce Platform Sellers (Shopee / Lazada in Southeast Asia, Mercado Libre in Latin America, etc.) 

 DTC Overseas Brands / Independent Website Sellers (Shopify Independent Website Sellers, Kickstarter Crowdfunding Teams) 

 Chinese Domestic E-commerce Brands / Channel Distributors (Tmall / JD.com / Douyin E-commerce / rednote Buyers) 

E1.1 Upstream Components, Drivers, Optics & Mechanical Housings 

 Light Sources, LED Chips & Packaging Devices: LED Wafers & Chips; LED Packaging Devices; Specialty Emitters; Retrofit LED 
Bulbs, Filament Lamps & Tubes 

 LED Drivers, Power Supplies & Electrical Accessories: Constant Current & Constant Voltage Drivers; Intelligent Dimmable Drivers; 
High-Power IP-Rated Outdoor Drivers; Connectors, Surge Protectors & Wiring Accessories 

 Optics, Light Guides & Optical Materials: TIR Lenses, Freeform Optics & Lens Arrays; Reflectors, Anti-Glare Louvers & Honeycomb 
Baffles; Light Guide Plates (LGP), Prismatic & Diffuser Sheets; Optical Films & High-Reflectance Coatings 

 Thermal Management, Mechanics & Housing Kits: Aluminum Extrusions, Die-Casting & Stamping Housings; Thermal Interface 
Materials (TIM), Thermal Pads, Pastes & Heat Pipes; MCPCB & Ceramic Substrates 

E1.2 AI Lighting Technologies, Smart IoT & Edge Computing Systems 

 AI & Smart Lighting Systems, IoT Hardware, Protocols & Cloud Platforms: Smart Sensors (Radar, PIR, Lux & Presence 
Detectors); IoT Modules, Gateways & Edge Nodes (Zigbee, BLE Mesh, Wi-Fi, Thread, Matter); Smart Touch Panels, Scene Switches & 
Dimmers; IoT Cloud Platforms, Lighting EMS & Digital Twins 

E1.3 Optical Testing Instruments, Laboratory Metrology & Smart Manufacturing Equipment 

 Optical Testing Instruments, Metrology & Smart Manufacturing Equipment: Handheld Spectroradiometers, Colorimeters & Lux 
Meters; Goniophotometers & Integrating Sphere Systems; SMT Pick-and-Place, Dispensing, Reflow & AOI Equipment 
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E2.  Target Lighting Fixturing Manufacturer Profiles for Engagement 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

F. Bio-Optics, Horticultural & Phototherapy Systems 
 

F1.   Exhibit Profile (please select the principal exhibit that you will display) 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

F2.  Buyer Business Models and Procurement Modes (Multiple Selections) 
 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

G. To maximize exposure, exhibitors are welcome to provide product photos (300 dpi or above), company logos  

  (ai/png), and fill in the information below. This information will be included in the pre-show promotional materials.  

  Please specify: 

 

 
     

 
   

 
 

 

E2.1 Target Lighting Finished-Product Manufacturers (Multiple Selections) 

 Outdoor and Municipal Lighting Manufacturers (Streetlight, Wall-washer, Landscape Floodlight, and In-ground Light Manufacturers) 

 Commercial and Office Lighting Manufacturers (Downlight / Spotlight, Magnetic Track Light, Linear, and Panel Light Manufacturers) 

 Home and Decorative Lighting Manufacturers (Ceiling Light, Modern Pendant Light, and Smart No-main-light Factories) 

 Industrial and Special Lighting Manufacturers (UFO & Linear High-Bay Luminaires, Tri-proof Light, Explosion-proof Light, and Plant 
Grow Light Factories) 

 Smart Lighting System Integrators (Providers Specializing in Complete Smart Lighting Solutions) 

 Others
_____
_____
_____
_____
_____
_____
_____
_____
_____
_____
_____
_____
_____
_____
_____
_____
_____
_____
_ 

  

F1.1 Bio-Optical Lighting Applications 

 Agricultural Lighting Technology: Plant Growth; Forage Lighting; Greenhouse Supplemental Lighting 

 Aquaculture & Livestock Lighting: Poultry / Aquaculture / Algae Lamps; Fish-aggregating Lamps 

 Home Horticulture: Home Growing Systems; Desktop Plant Lamps; Succulent Grow Lights 

 
F1.2 Smart Farming & Digital Technologies 

 Intelligent Cultivation Systems: Plant Factories; Smart Greenhouses; Digital Seedling Propagation & Breeding 

 Agricultural Digital Intelligence Equipment: AI Systems; Digital Greenhouse Solutions; IoT Sensors; Intelligent Farming Solutions 

 Green Agriculture Technologies: Organic Pesticides; Plant Protection Technology; Hydroponic / Substrate Systems; Physical 
Agriculture Technology 

F1.3 Medical & Cosmetic Applications 

 Medical Phototherapy Technologies; Beauty & Hair-care Light Technologies 

F1.4 UV Technology 

 UV Sterilization & Disinfection Technologies 

F2.1 Buyer Business Models and Procurement Modes (Multiple Selections) 
 

 Facility Agriculture EPC / System Integrators (Greenhouse Engineering Contractors, Plant Factory General Contractors, Seeking 
Complete Lighting + Control Systems) 

 Large-scale Planting / Breeding Base Owners (Direct Procurement, Energy-saving and Yield Upgrade Renovation of Old Bases) 

 Medical / Aesthetic Instrument and Equipment Manufacturers (OEM / ODM) (Procuring Specialized Phototherapy Light Source 
Modules, Custom Optical Lenses and Control Boards) 

 Bio-optics Brand Owners / Cross-border E-commerce Sellers (Seeking Mature Private-Mold Products, Customized Appearance and 
Exclusive Packaging) 

 Research Institutions / University Agricultural Laboratories (Small-batch Procurement of High-Precision, Multi-channel Programmable 
Optical Experimental Equipment) 

 

Part 3: Exhibit Introduction 
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H. Regarding the three major future trends in lighting (energy saving, intelligence, and health & well-being), what are 
  the key highlights of your exhibits? 
 

H1.  Green and Energy-Efficient 

 

 

 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

H2.  Intelligent Control and IoT Ecosystem 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

H3.  Human-Centric Health and High-Quality Light Environment 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

H1.1 What strengths or procurement needs does your company have regarding energy efficiency, green and low-
carbon practices, and new energy applications? (Multiple selections) 

H1.1.1  Carbon Calculation & ROI 

 Engineering Project Energy-Saving and Carbon-Reduction Calculation Report 

 Product Carbon Footprint (PCF) and Life Cycle Assessment (LCA) 

 Environmental Product Declaration Certification (EPD / PEP Ecopassport) 

 Organizational Carbon Inventory and Zero-carbon Factory 

H1.1.2 Ultimate Luminous Efficacy and New Energy Efficiency Standards 

 Ultra-high Luminaire Efficacy 
 Compliant with the Latest International Energy Efficiency 

Grades 

H1.1.3 New Energy and Off-grid / Microgrid Lighting 

 Integrated Photovoltaic, Energy Storage, and Charging  Low-Voltage Direct Current (DC) Lighting 

H1.1.4 Circular Economy and Detachable / Repairable Design 

 Compliant with EU Ecodesign Detachability Requirements 

 Bio-based Eco-friendly Plastics / Low-carbon Recycled Aluminum (PCR), with Product Carbon Footprint (LCA) Certification 

H1.1.5 Others 

 Others      

H2.1 Which smart connectivity technologies, control protocols, and IoT ecosystems does your company support or 
seek to integrate with? (Multiple selections) 

H2.1.1 Mainstream Wireless Protocols and Global IoT Ecosystems 

 Native Matter / Thread Support  Bluetooth Mesh / Zigbee 3.0 

 Mainstream Voice / Platform Ecosystem Integration  

H2.1.2 Wired Engineering and Professional Commercial Lighting Control 

 DALI-2 / D4i Intelligent Digital Dimming 

 PoE Power-over-Ethernet Lighting / 0-10V / KNX / BACnet Building Control System Integration 

H2.1.3 AI Computing Power and Advanced Sensing Integration 

 Millimeter-Wave Radar (mmWave) Sensing  Daylight Harvesting 

 Smart Light Pole / Urban Lighting SaaS Cloud Platform  

H2.1.4  Others 

 Others   

H3.1   What key metrics does your company use to assess healthful lighting, human-centric circadian rhythm 
regulation, and superior optical quality? (Multiple selections) 

H3.1.1 Natural full-spectrum light and exceptional color rendering 

 Full Spectrum Technology  Ultra-High Color Rendering Capability 

H3.1.2   Photobiological Safety and Ultimate Eye Protection 

 Low Blue Light Hazard, RG0 Exempt Level  Deep Anti-glare 

 Flicker-free (IEEE 1789 Standard)  

H3.1.3 Circadian Lighting 

 All-weather Dynamic Dual-CCT Daylight Tracking  Compliant with International Healthy Building Standards 

H2.1.4 Others 

 Others   
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Mr./Mrs./Ms. 

 
First name                             Last name 

 

I. Participation fee 
  

Standard booth (minimum 9 sqm, 
with multiple 9 sqm unit addition) 

 
Booth size:  sqm Participation 
fee: RMB19,000 / 9 sqm 

Standard booth package (9 sqm) 
includes: 
- Complete booth construction 
- Wall-to-wall carpet 
- Fascia board with company 

name and booth number 
- 1 table & 2 folding chairs 

 
 

- 3 spotlights (2 used on 
fascia, 1 used inside booth) 

- 1 socket (3Amp, 500W max) 
- Listing in fair catalogue 
- Listing in online exhibitors’ list 

 
Raw space (minimum 36 sqm)* 

 
Booth size:  sqm 
Participation fee: RMB1,700 / sqm 

Raw space package includes: 
- Floor space 
- Listing in fair catalogue 

 

- Listing in online exhibitors’ list 
 

 

Payment: 50% down deposit is required to be paid together with this application. Final / balance payment is to be settled on or 
before 20 March 2027. Please see page 8 for bank account details. 
 
*Remarks: Raw space exhibitors shall be solely responsible for the hall management fee of the venue and cleaning deposit fee 
during the move-in period which are payable in addition to the participa 

 
 
 

 
J. Each exhibitor will receive a free Silver Media Package (valued at RMB 900). Exhibitors can upgrade to Gold  
 Media Package (valued at RMB 1,500) with a top-up price of RMB 600. Please find the details of media packages  
 below: 

 

Silver Media Package (Free of charge) Gold Media Package (Upgraded price: RMB 600) 

• Company name 

• Booth number 

• Product group 

• Correspondence 
address 

• E-mail & Website 

• 1 Company page 

(picture & 

descriptions) 

• 1 Product pages 

(picture & 

descriptions) 

• 3 Keywords 

• Company name 

• Booth number 

• Product group 

• Correspondence 
address 

• E-mail & Website 

• 1 Company page (picture 
& descriptions) 

• 5 Product pages (picture 
& descriptions) 

• 5 Keywords 

  

For media package enquiries, please contact Digital Business Department: 
Contact person: Ms Wendy Lip (+852 2230 9247) / Ms Serena Chen (+86 21 6160 8442) 
Email: digital@hongkong.messefrankfurt.com 

 
 
 

 
K. Privacy policy 

We may send you the updated information on industry and trade fairs and commercial advertisement which you may be 
interested in, and the methods of sending the commercial advertisements include but not limited to telephone call, email, 
SMS, direct mail, etc. You can unsubscribe it as per the instruction in the commercial advertisement. 

  
 I have understood the function of the service and have read the entire content of the Privacy Policy; I agree to the 

collection and usage of my personal data and sending the commercial advertisements to me in accordance with  
Privacy Policy. 

 
L. Full Name of the legally responsible person in block letters (Please write the name and sign below) 

Upon signing this Application Form, We, the undersigned, hereby agree and accept all the Specific Terms & Conditions on 
page 8 of this Application Form including all the General Terms and Conditions of participation as referred to therein at 
clause 7.   

Name:  Title:  

Signature and 
company chop: 

 

 

 Date:  

We hereby accept the General Terms & Conditions of Participation (https://www.hk.messefrankfurt.com/hongkong/en/general-terms-and-conditions.html) and the 

Specific Terms & Conditions on the reverse of this application 

Part 5: Upgraded Media Packages 

Part 4: Booth Package 
 

Part 6: Terms & Conditions 

https://www.hk.messefrankfurt.com/hongkong/en/privacy-policy.html
https://www.hk.messefrankfurt.com/hongkong/en/privacy-policy.html
https://www.hk.messefrankfurt.com/hongkong/en/general-terms-and-conditions.html
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M.      Specific Terms and Conditions of Participation (“STC”) 

 
1. Organiser 
Guangzhou Guangya Messe Frankfurt Co., Ltd. 

 
2. Event location 
China Import and Export Fair Complex,380 Yuejiang 
Zhong Road Haizhu District Guangzhou 

 
3. Date of event  
9-12 June 2027 

 
4. Registration and confirmation 
Application to exhibit is made by submitting a 
completed and signed application form to the 
Organiser. The Organiser will confirm receipt of 
application in writing by fax and original mail. 

 
5. Terms of payment 
A down deposit of 50% is required upon application. 
Applicants should remit the said deposit appropriate 
amount directly to the Organizer at the same time of 
submitting this Application. Final balance of 50% is 
due on or before 20 March 2027 All bank charges are 
to be borne by applicant. 

 
Payment should be made to: 
Name of Account: Guangzhou Guangya Messe 
Frankfurt Co., Ltd. 
Name of Bank: HSBC Bank (China) Company 
Limited Guangzhou Branch Account Number: 
(RMB) 629 035577 011 
(USD) 009 035577 055 
Swift Code: HSBCCNSHGZH 

 
6. Cancellation 
(a) Subject to clause 6 (b) below, if an applicant 
withdraws his application, for whatever reason, all 
payments so far made will be forfeited, whether such 
payments already made are in the form of a deposit 
or in settlement of the total participation fee or a part 
thereof. 

 
(b) In addition to all payments so far made being 
forfeited in clause 6(a) above, where written notice of 
such withdrawal as referred to therein is not given at 
least 4 months prior to the commencement date of 
the Event, the Applicant or the Exhibitor is further 
liable to pay the Organiser the remaining balance of 
the total participation fee. 

 
7. General Terms and Conditions of 

Participation (“GTC”) 
For the avoidance of doubt, the detailed General 
Terms & Conditions of Participation as contained in 
the website www.messefrankfurt.com.hk form an 
integral part of this Application which together with 
the Special Terms and Conditions herein shall have 
the same legal effect which the Applicant or the 
Exhibitor are subject to. Upon signing this Application 
Form, the Applicant or the Exhibitor is deemed to 
have read and fully understand the legal effects of the 
STC and GTC and agree to be subject to the same. 
Copies of the GTC are freely available upon request. 
In the event of any inconsistency between the STC 
and the GTC, the GTC shall prevail. 

 
8. Booth allocation 
The booth will be allocated in accordance with 
marketing criteria. No change of booth location is 
allowed once it has been assigned & informed. 

 

Additionally represented companies (co- exhibitors) 
must arrange their participation through the main 
Exhibitor who shall remain liable for all acts, 
negligence or omissions of such co-exhibitors and 
indemnify the Organiser for all losses and damages 
arising therefrom. 

 

9. Booth construction 
Standard booth exhibitors are not allowed to alter the 
fascia board. The Organiser reserves the right to refuse 
any on-site request to convert a standard booth into raw 
space. Applications for raw space must start from a 
minimum of 36 sqm (excluding any facilities). Subletting 
of booths is strictly prohibited, and only one exhibitor’s 
information will be registered for inclusion in the official 
promotional materials of the exhibition. Exhibitors are not 
allowed to transfer or resell their booth. Violations will 
result in disqualification from the exhibition and a ban 
from participating for the next three years. 

 

10. Exhibit content 
The Organiser reserves the right to cancel booths, which 
displaying products that do not match those specified in 
the signed exhibition contract. Any fees already paid will 
not be refunded. 

 

11. Catalogue entry / fair guide 
If the Organiser does not receive the catalogue entry 
form (from the exhibitor manual) from the Exhibitor, 
information from the Application Form will be used to 
prepare the exhibitor’s entry in the catalogue or fair 
guide. 

 

12. Media Package 
Subject to and conditional upon all sums due and payable 
by each exhibitor having been fully settled, the Organiser 
offers the Basic Media Package at no cost. Upgraded 
packages are optional but chargeable. 

 
The Exhibitor’s company data in the media package 
(including but not limited to company name, address, 
telephone number, fax number, email address, product 
introduction, etc.) shall be published in the market 
directory of the Messe Frankfurt year-round industry 
website associated with the Exhibition website if the 
industry website is available for the respective events. 

 

13. Intellectual property rights / copyright 
The Exhibitor warrants that his exhibits and 
packages thereof and the related publicity materials 
do not in any way whatsoever violate or infringe any 
third party’s rights including trademarks, copyrights, 
designs, names and patents whether registered or 
otherwise. The Organiser has the right to refuse 
participation of any Exhibitor found guilty of 
infringement of intellectual property rights at any 
future trade fairs. 

 

14. Advertising and Publicity 

The Exhibitor guarantees that the Exhibitor has 
obtained the written authorisation of all the 
personnel of the Exhibitor attending the on-site 
exhibition (hereinafter referred to as the “On-site 
Personnel”) and hereby confirm on behalf of the 
On-site Personnel as follows: (1) the On-site 
Personnel understand and agree to accept the 
provisions under the General Terms and 
Conditions of Participation regarding the 
authorisation for the Organiser to randomly take 
photos or videos; (2) the On-site Personnel 
understand and agree that they have the right to 
revoke the above authorisation, but such 
revocation of authorisation shall not affect the 
validity of the activities of using their portrait that 
have been carried out based on their 
authorisation prior to the revocation. The 
Exhibitor undertakes to indemnify the Organiser 
against any claims and/or losses suffered due to 
the use of the portraits of the On-site Personnel.  
 
 

All individuals present at the exhibition 
(including, but not limited to, exhibitor staff and 
suppliers, attendees, media representatives, and 
independent media creators) acknowledge and 
authorise the Organiser to randomly take 
photographs and/or videos of exhibition-related 
activities during the event. 
 
These activities include, but are not limited to, 
setup, exhibiting, visiting, interactive sessions, 
product displays, lucky draws, performances, 
live streams, and more. These photographs 
and/or videos may contain the images and 
likenesses of those present. The Organiser has 
the right to use these photographs and/or videos 
for marketing, promotion, or other advertising 
purposes related to the exhibition, such as 
brochures, flyers, websites, email campaigns, 
online animations, and video clips. 
 
Such use will be without notification or 
compensation to those individuals. However, the 
Organiser is prohibited from using these images, 
photographs, videos, or likenesses for any other 
purpose or in connection with activities 
unrelated to the exhibition. 
 

15. Booth equipment and basic facility services 

instructions 

Standard booth includes White three-sided booth 
panels, a carpet inside the booth, a 3-amp power 
socket (maximum 500W, for general household 
devices such as TVs, computers, water dispensers 
only; strictly prohibited for use with display 
equipment, machinery, or lighting), a square table, 
two chairs, three spotlights 
Services include Fascia board with company name 
(in both Chinese and English) and booth number, 
basic booth cleaning, listing in the exhibition 
catalogue and exhibitor directory 
Raw space booth includes Bare floor space, listing in 
the exhibition catalogue and exhibitor directory 
 

16. Privacy policy 

All privacy policy herein shall be given the same 
meaning in accordance with the definitions as 
contained in the following website unless the 
contrary intention appears :- 
 
https://www.hk.messefrankfurt.com/hongkong/en/priv
acy-policy.html 
 

17. Correspondence address for enquiries 

Messe Frankfurt (HK) Ltd 
35/F China Resources Building 26 Harbour Road 
Wanchai, Hong Kong  
Tel: +852 2802 7728 
Email: light@china.messefrankfurt.com 
 

18. Interpretation 

All terms herein shall be given the same meaning in 
accordance with the definitions in the General Terms 
and Conditions of Participation as contained in the 
following website unless the contrary intention 
appears :- 

 
www.messefrankfurt.com.hk 

 

http://www.messefrankfurt.com.hk/
https://www.hk.messefrankfurt.com/hongkong/en/privacy-policy.html
https://www.hk.messefrankfurt.com/hongkong/en/privacy-policy.html
http://www.messefrankfurt.com.hk/
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